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Objectives
• Identify the program types more likely to 
contain information about these stigmatizing 
health conditions
• Explore differences in stigmatizing 
information present in each program type
Method
The television sample of 672 total hours of 
primetime television content from four major 
networks (ABC, CBS, NBC, FOX) was coded 
for mentions of two stigmatizing illnesses: 
HIV/AIDs and mental illness.
Next phase: Coding stigma cues
Mentions of Stigmatized Issues by Program Type
Results
• Discussions of mental illness were ten times 
more prevalent than HIV/AIDs, and commonly 
associated with the advertisement of a drug
• HIV/AIDs mentions were limited to news, 
commercials, and talk shows
• Many mental health portrayals included 
prescription drug commercials for depression, 
rather than portrayals of individuals
Implications
• Mental health has the potential to be more 
stigmatized because of its frequent presence
• Overall lack of HIV/AIDs portrayals, focused 
on specific stories had less information
• More research needed for media literacy 
initiatives (i.e., identifying particularly 
problematic exposure points) and stigma 
reduction messaging (i.e., identifying specific 
cues that need to be corrected or dispelled 
through campaign or treatment efficacy 
messages)
Adapted from Westberg, Roberson, & Wenderski (2018) Stander Presentation
Mental Illness: Abilify Commercial
HIV/AIDS: “Get Tested”
